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Blog content copywriting project
This project aimed to create a series of blog posts for a B2C business selling
organic produce direct to customers, using the blogs as a means of educating
potential customers on the benefits of organic. The project involved creating
multiple blog posts which were educational but with a slight bias towards
organic produce as a means of promoting the business' products. This document
details the writing process used to produce these blog posts with links to the
final content on the last slide. Alternatively, if you would like to just view the blog
content, please follow the links in the blog titles in the bottom right corner.

Blog post 1: What is Organic Farming - and Why
Should You Care

Blog post 2: The Benefits of Organic

Blog post 3: Exploring Organic Farming's Effect
on The Environment

Blog post 4: Genetically Modified Crops:
Understanding the Science and Impacts

https://cpydigitalm.wixsite.com/cpy-digital/post/what-is-organic-farming-and-why-should-you-care
https://cpydigitalm.wixsite.com/cpy-digital/post/the-benefits-of-organic
https://cpydigitalm.wixsite.com/cpy-digital/post/exploring-organic-farming-s-effect-on-the-environment
https://cpydigitalm.wixsite.com/cpy-digital/post/genetically-modified-crops-understanding-the-science-and-impacts
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Introduction

BACKGROUND
Project Scope & Introduction

This project's objective was to produce a blog series that would take the reader
from little to no knowledge of organic, to being well-educated and ready to
make informed purchasing decisions. An educational blog format was chosen
due to the complexities and fine details of organic farming and its benefits, so
the series intended to first educate and then form a bias in the consumer. Each
blog post features approximately 1000 words, and 3 images, and then ends
with a CTA. Due to this being an example project, there are no branding or
actual live websites used in this project.

Writing process

Topic research
SEO keyword research

Blog writing
B2C marketing

Skills used:
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Page 3 of 5

Writing Process

Initial Research
Organic Farming was a topic I had some basic previous knowledge on.
However, this was treated like any other topic and therefore began
with thorough research from credible sources to establish key facts
and points to include in the blog content. Keyword research was also
conducted to find words commonly searched in this business' niche, to
ensure this blog would rank highly in search engine results

Producing Blog Copy
Crafting the correct tone for the blog was essential due to the target
audience. The target audience of an organic produce brand would
typically be more affluent and perhaps an older clientele, such as
millennials and Gen X. It was important to make the content start from
basics but not appear overly simple, while still remaining engaging for
this target audience. Therefore, a semi-formal tone was used with a
mid-level vocabulary.

Copyright free images were generated online and used
to break up text into smaller more readable chunks.
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Work Breakdown

The content was written with a slight bias
towards organic produce to promote the
business' products, however, this was kept
minimal to remain predominately educational.
The content was written to flow toward the CTA
of purchasing organic goods based on their new
found knowledge or organic farming.

Bright, eye-catching images were used to break
up large chunks of text. Subheadings were also
used to make information easy to find and
scannable, as well as short paragraphs to
ensure the text was easily readable. It was
important to make the content informative
without feeling like a textbook

The CTA was kept brief and simple. The main focus
of the blog posts was to provide information that
would form a bias in the reader toward organic, so
the blogs needed not to appear as just a sales tool.
Hence, short and subtle CTA's were added at the
end of each blog post.
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Final Content

@cpydigital
Social Media

cpy.digitalm@gmail.com
pat.page.99@gmail.com

E-mail Address

https://cpydigitalm.wixsite.co
m/cpy-digital

Official Website

CONTENT
To view the blog content copy, please
click on the titles of the blog posts on
the right.

Blog post 1: What is Organic Farming -
and Why Should You Care

Blog post 2: The Benefits of Organic

Blog post 3: Exploring Organic Farming's
Effect on The Environment

Blog post 4: Genetically Modified Crops:
Understanding the Science and Impacts

To view a full portfolio
of my work, click the
button below 

Full portfolio

Full Porfolio

https://cpydigitalm.wixsite.com/cpy-digital
https://cpydigitalm.wixsite.com/cpy-digital/post/what-is-organic-farming-and-why-should-you-care
https://cpydigitalm.wixsite.com/cpy-digital/post/the-benefits-of-organic
https://cpydigitalm.wixsite.com/cpy-digital/post/exploring-organic-farming-s-effect-on-the-environment
https://cpydigitalm.wixsite.com/cpy-digital/post/genetically-modified-crops-understanding-the-science-and-impacts

