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Level up your copywriting with AIDA

Hello and welcome to this week's newsletter! Whether you're joining us again from last
week or are newly subscribed, we hope this newsletter can help provide you with
some valuable insights and build on your copywriting knowledge.
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This week, we discuss one of the most popular and effective writing frames in
copywriting: the AIDA formula. A proper understanding of this can help boost anyone's
persuasive writing and is something every copywriter should know. Whether this is the

first you've heard of AIDA or you are an experienced digital marketing veteran, we
hope this can be a useful resource for helping you level up your copy.

So what is AIDA?

AIDA stands for Attention, Interest, Desire, and Action. This simple 4-step writing
frame takes you from capturing the reader's attention down to converting them into
potential customers.

Attention - stand out from the crowd:

In today's fast-paced world, many people don't have time to stop and read every
single bit of text that is put in front of them. Most people will just skim-read something,
while others will barely glance at it! This is why the first step is arguably the most
important; getting the reader's attention. You need to make your copy stand out. To do
this, consider using an intriguing headline, eye-catching imagery, creative design, or
impactful key points. Embrace your creativity and what makes your brand unique to
make your copy stand out from the crowd.

Interest - engage your audience:

Grabbing the consumer's attention is one thing, but it's wasted if you can't keep them
interested. Follow your eye-grabbing design or title with valuable information, relatable
problem-solving, or a list of how your product can benefit them. You must maintain the
reader's interest and guide them through your copy to the CTA. What you do to keep
the reader interested largely depends on what your business is, but the most
important thing is sparking some sort of intrigue and keeping them engaged. Never let
your copy be boring!

Desire - make the reader want what you have to offer:

Once you have your potential customer interested, you need to build a desire for your
product. Describe in vivid detail all the amazing benefits your product offers and how it
can improve your customer's life. Help them picture themselves using your product by
using examples and anecdotes of how incredible your product has been for other
previous customers. Make the customer need your product, create a sense of
aspiration and want so that they can't resist purchasing from you.

Action - what do you want the reader to do? :



There is no point in catching a customer's attention, keeping them interested, and
building a desire for what you are offering, just to leave no option to purchase! You
need to make a clear and compelling call to action. This needs to be accessible and
as easy as possible for the reader to see and complete. Whether it's making a
purchase, downloading content, or subscribing, ensure the CTA aligns with your
business and the purpose of your copy. The most important thing is that you guide the
customer towards whatever action it is you want them to take.

How you can use AIDA:

Incorporating the AIDA formula into your copy can significantly improve your content
and help convert passers-by or scrollers into potential customers. Whether you are
new to copywriting or have been using this framework for years, take this newsletter
as an opportunity to refresh and optimize your writing structure. This is a proven
formula for creating compelling copy, so make sure to utilize this tool to help develop
your brand or your client's marketing.

It's important to adapt this to your own business, brand image, and your unique
offering. Make it suited to your audience and target demographic, and always make
sure to constantly test and refine to try and optimize your copy for maximum
conversions.

Share your success:

we hope this has provided useful insight into how you can improve your copywriting.

Do you have any personal anecdotes of how AIDA has taken you from an
unsuspecting reader to a customer?

Or how you've used AIDA to optimize your copy?

Let us know! We'd love to hear your own stories. Reach out to us at
cpy.digitalm@Gmail.com or on our Instagram @CPYdigital

Make sure to check your inbox for next week's newsletter as we continue to explore all
areas of the digital marketing landscape.
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