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Your Introduction to Copywriting

So, you want to get into copywriting but you don't know where to start? Or maybe 
you’ve heard the word “copywriting” thrown about online but are confused as to what it 

actually is?

Well if so, your in the right place!
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Hello and welcome to the first edition of the CPYdigital newsletter!

As it's the first-ever newsletter, we thought we’d start at the beginning and introduce 
what copywriting actually is. This week, we dive into the world of advertising and its 

impact on successful advertising campaigns.

Understanding the power of effective copy can make or break your advertising, so let's 
take a deeper look into how it can benefit your marketing content.

So what is copywriting?

Copywriting is the technique of using persuasive writing to produce content for 
advertising. Copywriting is the key to compelling your audience to take desired 

actions, using carefully crafted words and sentences to grab the reader's attention, 
draw them in and persuade them.



From email marketing and newsletters to things like product descriptions, social media 
captions, and more, copywriting can be any form of writing used in marketing. 

Whether you are working on business-to-customer (B2C) marketing or business-to-
business (B2B) marketing, copywriting is in an essential skill for engaging your 

audience and driving results. 

What is Copywriting Used For?

Copywriters need to appeal to their audience enough to get them to take action. This 
means copywriting is more than just stringing words together, it is about persuading 
and influencing. Good copy should grab the reader with the first sentence and keep 
them hooked all the way to the end. The goal of every sentence should be to get the 
consumer to read on to the following sentence, each flowing into the next creating a 

flow that guides the reader through your marketing content. 

Once the copy has sparked an interest and captivated the consumer, its next job is to 
get the consumer to follow your desired CTA (call to action). This can be anything from 

subscribing to a newsletter to making a purchase, it really depends on what the 
purpose of the copy is and what you are promoting. This is where copywriters use 

knowledge of things like consumer psychology to strategically persuade consumers to 
follow the CTA. Utilizing consumer psychology is an important marketing skill and 

something we will discuss in future editions of the newsletter.

How Can You Level Up Your Copywriting?

If you want to write the best, most captivating copy, it is crucial to understand the 
market you are writing for. Ensure that your tone and writing style appeals to the target 

audience and remains consistent with the brand's image and unique selling 
proposition. Each brand will have its own individual tone, personality, and style, so it's 

important that copy is tailored to each brand and niche. 

Copywriting is used in almost all forms of advertising and is a vital component of every 
marketing campaign. There are many factors that contribute to making good copy, and 

with this newsletter we’ve only scratched the surface. Copywriting is a broad and 
diverse landscape, and as we progress through our newsletters we delve deeper into 

this world and help guide you into forming your own enticing copy. We’ll also talk 
about some other aspects of digital marketing as well, such as SEO, email marketing, 

and social media marketing just to name a few. 



Stay informed

Make sure you follow us on our social media platforms to stay up to date with our free 
educational content, and be sure to check your inbox every week to catch the latest 

issue of the CPYdigital newsletter, packed with valuable insight and expertise. 

If you’ve enjoyed this content or have any feedback, we’d love to hear from you! 
Please dont hesitate to contact us through our email:

cpy.digitalm@gmail.com

Or on our social media:

@CPYdigital 

We look forward to reconnecting with you in next weeks newsletter. Until then, make 
sure stay up to date with posts on our website and social media.

See you next week! 

Visit our website

mailto:cpy.digitalm@gmail.com
https://cpydigitalm.wixsite.com/cpy-digital
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